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1) All questions are compulsory.
2) Figures to the right indicate marks.

Explain the meaning of any seven of the following terms in not more
than five lines each :-

1} Labelling . - 2) Marketing Mix
3) Marketing Research 4) Organised market
i §) Pull and Push strategy 6) Four functions of retailers
7) Consumer behaviour 8) Traditional channel
9) Branding 9) Services marketing
Q.2 Answer any two of the following :-

a) Explain the scope of marketing in detail.
b) Distinguish between traditional concept and Modern concept of marketing
| ¢) .Explain the bases of market segmentation.

Q3 Answer any two of the following :-

a) What factors will you consider while setting the price of new product ?

b) Explain the advantages and limitations of marketing research.
c) Describe the steps involved in developing marketing strategy.

Q4 Answer any two of the following :
a) Explain in brief marketing channels for consumer goods.
b) Explain the problems of rural marketing.
c) What are the factors responsible for changing buyers behaviour ?
How the change is reflected ?

OR

i

Q4 Write short notes on any two :-
1)  Retail Management
2) Customer Delight
3) E-Commerce
4)  Marketing Mix.
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